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Evaluation and Analysis on Loyalty of Hotel Management
Specialty Interns in Higher Vocational Colleges
under the College-Enterprise Cooperation Mode

WANG Zhao—cheng

( Yangzhou Polytechnic College Yangzhou 225009 China)

Abstract: More and more hotels choose to solve problems of employee turnover by recruiting interns. In this paper
ten high-star hotels in different provinces are chosen and questionnaires are designed to obtain first-hand survey data.
By using SPSS16. 0 statistical software package the internship effect of hotel interns is evaluated and analyzed find-
ing out factors that affect interns’ satisfaction and loyalty. Meanwhile some measures for improvement are suggested
in terms of hotels colleges and college students themselves.
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